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Marketing Material Checklist  
(Standard 4 and 5) 

The intention of this document is for RTO Authorised Representatives to quality check that all 
advertising and marketing material in any medium that the RTO disseminates to prospective 
learners is accurate and factual and meets the requirements of Clause 4.1 of the Standards for 
Registered Training Organisations (RTOs) 2015.This includes but not limited to: 

• Electronic 
o Websites, Facebook, Twitter, LinkedIn, Instagram
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Comments and Required Changes 

Training Products advertised align 
with the RTO’s scope of registration 
and include: 

�9 Current and on scope; OR  
�9 Superseded but within 12 months 

of new qualification being 
published and still on scope  

SRTO 

4.1 
a & i 

�� �•  �•  

 

Includes RTO’s registration code 
(90319) and CRICOS code (02851G) 

SRTO 

4.1 
b 

�•  �•  �•  
 



 
 

3 of 7 

Marketing Material  
Review Checklist 

R
el

ev
an

t 
V

Q
F

 it
em

 

C
om

p
li

an
t 

N
on

-C
om

p
li

an
t 

R
eq

ui
re

s 
co

m
m

en
t 

N
ot

 A
pp

li
ca

b
le

 
R

eq
ui

re
s 

co
m

m
en

t 

Comments 



 
 

4 of 7 

Marketing Material  
Review Checklist 

R
el

ev
an

t 
V

Q
F

 it
em

 

C
om

p
li

an
t 

N
on

-C
om

p
li

an
t 

R
eq

ui
re

s 
co

m
m

en
t 

N
ot

 A
pp

li
ca

b
le

 
R

eq
ui

re
s 

co
m

m
en

t 

Comments and Required Changes 

�9 Not used by third parties in 
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Comments and Required Changes 

Training products advertised align 
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Comments and Required Changes 

successfully complete their chosen 
training product 




	Marketing Material being Reviewed

